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ASSA ABLOY Australia Pty Limited would like to take this
opportunity to advise that our Victorian Head Office,
Manufacturing Facility and all State Sales Offices (Western
Australia, Queensland, South Australia, Tasmania and New
South Wales) will close at 12pm on Friday 19 December,
2014 and will reopen Monday 12 January, 2015.

Our National Customer Service Centres and Warehouses
will continue to operate throughout this period
(excluding public holidays) at a reduced capacity.

To contact Customer Service over this period
please phone 1300 LOCK UP.

ASSA ABLOY Australia would like to take this opportunity
to thank you for your continued support throughout the
year and to wish you and your families a safe Christmas
and a very prosperous New Year in 2015.
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MESSAGE FROM

THE GENERAL MANAGER

Hello to you all,

I would like to sincerely thank you for your fantastic support throughout ~ Of course there has been the usual abundance of initiatives this year

the year; it’s hard to believe that another year has almost past and that whether it is marketing related, new products or even activities such
Christmas and the summer holidays are rapidly approaching. as our involvement in V8 Supercars with Lockwood Racing. 2015
will see our investment in V8 Supercars come to an end after three
So how has the year been? Well we started the year with gusto after amazing years with Lockwood Racing; with many customers getting
implementing our new ERP System (Microsoft Dynamics - AX) and an up close and personal insight to motor racing being the highlight.
after some early teething problems we started to see the benefits of We are absolutely thrilled with the involvement and the outcomes and
the new system throughout the year. We certainly viewed the first for the team to have had so much success in this period has been an
year of “go-live” as a year to stabilize the operating environment unexpected bonus for us. For 2015 we have decided to re-invest in some
while in year two we definitely expect to see the true benefits of such other exciting areas which you will hear more about throughout the
as large investment and we are eagerly awaiting 2015 to see these New Year however one area that | can relay to you now is that you will
improvements drop through. see a significant amount of the Lockwood brand on television in 2015;
which we hope will help drive consumers through the doors of your
With our market segments the year can probably be best described as business.
a bit of a mixed bag with both the commercial and residential markets
being somewhat patchy, although we are certainly starting to see a Once again, thank you for your support throughout 2014 and | would

significant upswing in new residential construction. Although consumer sincerely like to wish you and your families a safe and happy Christmas
confidence is somewhat down, our Retail markets are thriving and as we and holiday period.

develop more exciting products for these segments we can only foresee

stirring times ahead in this area.

On the commercial side of the business, our specification activity is

positive in comparison to last year (particularly where our sales teams

write Door Hardware Schedules) - which is a good indicator for sales in

the upcoming months and 2015 as a whole.
Tom Devine
—General Manager
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ASSA ABLOY
AUSTRALIA

CONTINUES TO
INVEST IN LOCAL
MANUFACTURING

ASSAABLOY.COM.AU

Earlier this year ASSA ABLOY Australia increased their manufacturing
capability with the purchase of an additional Lathe to expand their
capability of local parts production. David Wilson, ASSA ABLOY Director
of Manufacturing said “it’s fantastic to work for a local Australian
manufacturer that continues to invest in our equipment and our
people.” This investment is part of the organisation’s focus to continue
to provide high quality Lockwood products that meet the needs of the
Australian market.

David Oliver, ASSA ABLOY Director of Sales noted that, “the ability to
provide local customisation for security products is highly valued by
our customers. Additionally, the ability to respond with solutions for
builders and locksmiths places ASSA ABLOY in a unique position within
the Australian market.”

ASSA ABLOY Australia is also excited to announce that they have
undertaken further capital investment in two new automated keying
machines. The two machines which are expected to be commissioned
in July will provide further keying capacity to support the growing
demand of residential building. This coupled with the local production
of Nexion entry sets is increasingly being seen by Australian builders
and retailers as great value to the enhancement of their supply chain
and building process.

LOCKED & LOADED DECEMBER 2014 15
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BRADMAN, NOBLE & MESSENGER STANDS

ASSAABLOY.COM.AU

As one of the quintessential Australian Icons, the name Donald Bradman
is a powerful one for an Australian manufacturer to be associated with.
The new Bradman stand at the Sydney Cricket Ground (SCG) was won as
a design and construction contract by A W Edwards. ASSA ABLOY NSW
Specification staff recognised the opportunity to work with the

AW Edwards design manager to provide a comprehensive

ASSA ABLOY design solution.

lan McKelvie and John Scott from the ASSA ABLOY NSW Specification
team worked with Wayne Hutchinson, Design Manager and Michael
Galbraith, Contracts Administrator. This project involved the design
and construction of a 13,000 seat grandstand including: corporate
suites, function rooms, kitchens, wet areas and back of house facilities.
The project required security, fire and panic egress, hospitality rooms,
accessible facilities, and a maze of basement solutions including
workshops, plant rooms, fire exits etc.

From plans with no door numbers, lan McKelvie meticulously put
together a comprehensive door by door package, provided solutions,
and accommodated several variations in design.

As a result AW Edwards were able to order hardware significantly earlier
than would have otherwise been possible, giving them a critical edge
on project completion, as well as saving them much heartache in the
documentation period.

“This project was challenging yet extremely rewarding, there were
approximately 870 doors in total. Hardware was specified to give a fit for
purpose, yet value engineered package which would ensure durability in
high traffic areas, yet economy in low traffic back of house,” comments
lan McKelvie, ASSA ABLOY Architectural Support - Specification.

The design is impressive and now stands amongst other functions, as a
show case of ASSA ABLOY’s product range. The project was supplied by
JOMON Architectural Hardware.

The Sydney Cricket Ground is Sydney’s premier sporting venue, with
over 150 years of sporting history woven into the heritage buildings
and hallowed turf. As the only sporting venue of heritage significance in
Sydney, it offers a truly unique backdrop, encapsulating the city skyline,
Centennial Parklands and Surry Hills.
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ASSA ABLOY | SYDNEY CRICKET GROUND

BRADMAN, NOBLE & MESSENGER STANDS

WHAT’S IN A NAME?

MONTY NOBLE

Montague Alfred Noble (28 January

1873 - 22 June 1940) was an Australian
cricketer who played for New South Wales
and Australia. One of the great Australian
all-rounders, Noble was worthy of his
place in Cricket as either batsman or
bowler, who could deliver both medium
pace and off-break bowling.

The Trust decided to name the Northern
Stand, built in 1936, after the Trustee who
had driven its construction. The decision
to rename the stand, the M.A. Noble Stand
in 1947, was well received at the time.

Noble played 42 Tests scoring 1997 runs
and averaged 30.25. He took 121 wickets
at 25.00. He played 248 first class games,
scoring 13,975 runs at an average of
40.74. He took 625 first class wickets
at23.11.

In later life, he coached and played for
club level teams, including Paddington
Cricket Club with which he had a long-
standing connection throughout his
career. He moved from banking to
dentistry, and published his exegesis on
cricket, Gilligan’s Men. His elder brother,
Ted Noble, also played briefly for New
South Wales.

DON BRADMAN

Sir Donald George Bradman, AC (27
August 1908 - 25 February 2001),

often referred to as “The Don”, was an
Australian cricketer, widely acknowledged
as the greatest Test batsman of all time.
Bradman’s career Test batting average

of 99.94 is often cited as the greatest
achievement by any sportsman in any
major sport.

The plenitude of recognition reflects

the truth that the boy from Bowral now
belongs to all of Australia and the world
of cricket. Don Bradman first came to

the SCG for the Test in the Ashes series

of 1920-21, saw a fine century by Charlie
Macartney and resolved he would not be
satisfied until he had played there himself.

During Country Week in the 1926-27
season, he slept in the dormitory at the
back of the Members Pavilion. After more
than 160 years of first class cricket at the
SCG, Don Bradman still holds the record
for the highest individual innings — 452
not out.

As afield of play, Don regarded the SCG as
the finest in the world. Bradman played 52

Tests, scoring 6996 runs and averaged 99.94.

He played 234 first class games, scoring
28,067 runs and averaged 95.14.

DALLY MESSENGER

Dally Messenger was the star of rugby
union whose switch to the new code
of rugby league in 1907 granted the
new code a legitimacy otherwise
beyond purchase.

Dally was a star in every facet of the game,
its public face. He cuts a presence to this
day. The highest player award in rugby
league is named after him.

Messenger played Tests for Australia in
rugby league (seven) and rugby union
(two). He also played three rugby
league Tests for New Zealand. He played
rugby league for NSW (six games) and
Queensland (one). He played 12 times
for the NSW Rugby Union team.

He played rugby league and rugby
union for Eastern Suburbs.
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ASSA ABLOY | MARKETING RETAIL AWARD

JASSA ABLOY
AUSTRALIA

SECURES MARKETING
RETAIL AWARD

ASSAABLOY.COM.AU

ASSA ABLOY Australia has been awarded a “Silver Indian” in
the recent POPAI (Point Of Purchase Advertising Industry)
Australian Marketing Retail Awards.

Held in Sydney in October and attended by Australia’s leading retail
Brands, ASSA ABLOY won the Silver in the Department store, Mass
Merchants permanent display category.

POPAI is the global industry association for shopper marketing and
marketing at retail - their objectives are to provide and facilitate
opportunities for: sharing best practice, creating connections, building
industry capabilities and celebrating and recognising excellence within
the industry.

Judging for the 2014 Australian awards was undertaken by industry
professionals selected by POPAI Australia & New Zealand. A three round
process was executed by the judges: round one - online to ensure all
criteria is met and the entry is eligible. The second round was onsite - all
entries have a fact card prepared from the information in the entry form
for on-site judging. On site displays provide judges with the opportunity
to see displays as they were intended. Round three - round table
discussion of leading entries and final judging comments.

Nick Penny, Director of Marketing, ASSA ABLOY Australia comments,
“We are delighted to be selected as a winner in our category by POPAI.
It reinforces what we are doing in relation to retail marketing for our
brands. Our category is extremely competitive and to pick up the silver
award for our Lockwood bay is extremely rewarding. The strategy over

the past 24 months has been to reinvigorate the Lockwood retail offering

and increase our ranging in store. We recently picked up two awards for

the newly updated packaging and now to receive this award for the retail

display solidifies our success in this area.

= g

i
%

.
W

Batall Marketing - Chain
Dpariment Stored of Mass Merchaniz - Permanentd
thue Ritad Diggabey
Alvantage Line for ARSA ABLOY
29714 Marketing at Retail Awasds

“The ASSA ABLOY team and our supplier, Advantage Line, have worked
tirelessly to deliver this solution to our customers. From the conceptual
idea to the sell process, it's fantastic to see the strategy come to life in
our customers’ stores. As for the result, we are already seeing a marked
increase in sell through of Lockwood branded product in the retail sector,
this will continue as we roll out further displays backed by an above the
line advertising campaign that commenced late 2014.”

The displays feature an interactive spinner with tactile product mounted,
featuring the Lockwood keyless range of product, the units guide
customers through the path to purchase process while also allowing them
to touch and feel the product.

ASSA ABLOY Australia is currently in the process of developing retail

solutions for their commercial customers and Locksmiths - next year they
will be aiming for Gold!

v

ASSA ABLOY Director of Marketing, Nick Penny receives Silver Indian Award.
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ASSA ABLOY | MLLA CONFERENCE

2014 MLA CONFERENCE

ASSAABLOY.COM.AU

The 2014 Locksmiths Conference and Expo returned
to sunny Queensland this year landing at the Novotel
Resort at Twin Waters.

This annual event, run by the Master Locksmiths
Association, is the not to be missed event on the
Locksmiths calendar bringing together Life Members,
Business Owners, Contractors and Apprentices
providing ASSA ABLOY an ideal opportunity to discuss
products and marketing plans.

The ASSA ABLOY stand featured the Locksmith specific
award winning Retail Solutions program that assists
Locksmiths to grow their retail shop front sales with an
innovative and flexible display module. The sales offers
include Entrance Locks, Padlocks, Door Furniture and
Digital Locking Products branded Lockwood -

the premium brand in the Australian market.

“This year's MLAA event was a great opportunity to
release our new concepts to the market and they

were very well accepted by the MLA Locksmiths in
attendance at this show. In addition, we opened the
event with the release of our Give ‘em The Finger TVC
campaign to a rousing round of applause from the 300
strong crowd”.

- Dean Burgess, ASSA ABLOY MLAA Relationship Manager

LOCKED & LOADED DECEMBER 2014 19







ASSA ABLOY | INDOOROOPILLY SHOPPING CENTER

ASSA ABLOY
SECURES INDOOROOPILLY

SHOPPING CENTRE

ASSAABLOY.COM.AU

The $450 million development for iconic Brisbane retailing hub
Indooroopilly Shopping Centre adds 30,000 square metres of new retail
space including a new mall and fresh food area, a 14,200 square metre
David Jones department store, a new supermarket, significant upgrades
to external facades and a face lift for existing retail precincts within the
centre. The existing Myer store is being reconfigured with a brand new
fit out and will occupy 15,000 square metres.

A new plaza precinct will create an active frontage to local retail and
commercial areas with a range of coffee shops, restaurants and open
spaces presenting a welcoming, community-focused entry. ASSA ABLOY
Australia assisted the architects and design team at PDT Architects to
compile a detailed door by door hardware schedule to work in with the
existing hardware on site. Products used on this project consisted of
Australian made Brass Door Furniture, Panic Exit Devices and Lockwood
Door Closers. ASSA ABLOY Regional Sales Manager - Specification
(Simon Rees) and ASSA ABLOY Sales Representative -Specification
(Andrew Cramb) worked closely with a local hardware distributor
(Able Locksmiths) and door and frame manufacturer (Titan Doors)

to deliver an innovative and fit-for purpose hardware solution for this
iconic landmark project in Brisbane.

Lockwood as a brand has had a long standing working history with
Indooroopilly Shopping Centre and have been supplying high quality
door hardware to the Centre since the early 1970’s.

Brookfield Multiplex the construction company responsible for
undertaking the development of the Shopping Centre drew on their vast
experience in delivering this major retail development. The construction
team established a successful plan to ensure the Shopping Centre could
operate unaffected during the two year construction process.

ASSA ABLOY Australia were proud to work in conjunction with the
Architect, Builder and Distributor to deliver the specified products that
included: 3570 Series Mortice Locks, 2800/90 Series Door Furniture,
7714 Door Control and Besam Automatic Doors.

Indooroopilly Shopping Centre Manager, Leah Mienert says, “the
centre’s designer precinct is the first of its kind in Queensland and will
revolutionise the high-end shopping experience for Brisbane customers.”

The redevelopment of Indooroopilly Shopping Centre marks the
successful culmination of four years of planning and consultation with
Brisbane City Council, various State Government agencies and some

of the very best retailers. It will create 1,500 new jobs (during the
construction phase) and around 1,200 permanent, part-time and casual
positions upon completion.
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Product Update

Rebate Kit suited to A5260 60mm Tubular Latch

Earlier this year ASSA ABLOY Australia was pleased to announce

the arrival of the new 5260 Series 60mm tubular latch range.
We have verified that the K-Series Rebate Kit is compatible with
the 5260 Series latches.

Product Code Description

| SPKREBSC | K SERIES REBATE KIT TP |

ASSA ABLOY Australia remains committed to providing a
diverse product range to suit market needs and will continue
to monitor and change our offerings in accordance with

market requirements.

New Product Release
Holdback Module

We are pleased to announce that
we now have a holdback module
available that can be used with the
Lockwood MT5+ 570E modular base
cylinder to provide the holdback
function on the 3570 & 3580 series
Lockwood Mortice Locks.

Total cylinder length including
the module is 41Tmm.

Assembled part numbers:
5TOEMT5+7L/40SC  Suits left hand 3570 series
570EMT5+7R[40SC  Suits right hand 3570 series
570EMT5+8L/40SC  Suits left hand 3580 series
570EMT5+8R[40SC  Suits right hand 3580 series

Unassembled kit:
CMT5/HBM Includes holdback module housing,
module extension shaft, module

retaining screws and cam screws.

Due to the nature of the modular construction this cylinder
will not allow the latch to be held flush with the face plate

and the bolt protrusion may be up to 3mm.
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Product Update

Interlock XMC35 Securiturn Cut Key Variations

The Interlock XMC35 Securiturn is a convenient, safe and
secure removable thumbturn for double cylinder locks. The
innovative design allows new and existing double cylinders to
have the everyday convenience of the thumbturn which can

be removed when the premises are unoccupied.

Market feedback has indicated that there is confusion
surrounding the current XMC35 ordering process whereby
a common part number was used for ordering these turns in
key blank form or cut to a specific key code. Subsequently
the following part numbers will only be suitable for key

blank requirements:

Product Code Description

XMC35L5LPLSBK XMC35 LOW PROFILE 5 PIN C4 KEY BLANK

Where there is a requirement for this turn to be supplied with
a key cut to a ] series key code this can be ordered against the

following new part numbers:

Product Code

Description

XKCMC35LPL5BK XMC35 LOW PROFILE 5 PIN C4 CUT TO CODE

XKCMC35LPL5SC XMC35 LOW PROFILE 5 PIN C4 CUT TO CODE

XKCMC35LPL5SPEC | XMC35 LOW PROFILE 5 PIN C4 CUT TO CODE

Concurrently with this change a comprehensive review of
sales history has been undertaken and low volume variations
have been rationalised. Effective immediately the following

items are no longer available:

XMC35L5LPLSSC XMC35 LOW PROFILE 5 PIN C4 KEY BLANK

XMC35L5LPLSSPEC | XMC35 LOW PROFILE 5 PIN C4 KEY BLANK

XMC35L5LSSC XMC35 STANDARD 5 PIN C4 KEY BLANK

XMC35L5LPLSBC XMC35 LOW PROFILE 5 PIN C4 KEY BLANK
XMC35L5LPLSGO XMC35 LOW PROFILE 5 PIN C4 KEY BLANK
XMC35L5LPLSPR XMC35 LOW PROFILE 5 PIN C4 KEY BLANK
XMC35L6LPLSSC XMC35 LOW PROFILE 5 PIN C4 KEY BLANK

Please visit www.lockweb.com.au for product information and specifications. Should you have any questions please do not hesitate

to contact your local ASSA ABLOY Australia representative or call 1300 LOCKUP.

LOCKED & LOADED DECEMBER 2014 113




LOCKWOOD GIVE 'EM THE FINGER

Giveom Tiﬂqer

BEHIND THE SCENES

THEFINGER

ASSA ABLOY Australia is proud to share their latest
Marketing Campaign, “The Finger”.

For over 80 years ASSA ABLOY Australia’s flagship
brand, Lockwood has been securing homes and
businesses across the country. As we now move

into a digital age we are seeing the more traditional
mechanical product merge into electronic offerings;
we are also seeing a greater need for keyless solutions
for residential applications.

Electronics are playing greater part in our lives than
ever before. However, consumer knowledge of
residential keyless products in Australia is considered
low in comparison to overseas markets. ASSA ABLOY
Australia aims to change this with increased
communication and the launch of The Finger
campaign.

Nick Penny, ASSA ABLOY Director of Marketing

“We have a fantastic keyless product portfolio -
designed for the Australian market. This product
offering coupled with The Finger campaign will drive
consumer awareness of Lockwood keyless products
and more importantly grow sales and opportunities
for you, our valued customer.

“We want to position Lockwood front and centre in
the minds of the Australian public, and become the
number one choice in keyless solutions. To do this we
have developed an integrated marketing campaign
centred around three unique television commercials
aimed at consumers and delivering the product
features in a fun and interactive way. The first of three
television commercials aired in late October 2014 in
the Melbourne Metro area. This will now be followed
by a national roll out in February 2015.

We look forward to seeing the Lockwood keyless
product range on TV across the nation, we also look
forward to working with you on developing further
opportunities to maximise this campaign.”

ASSA ABLOY Australia would like to thank you

for your continued support and aims to deliver a
strategic campaign that will deliver fantastic sales
results for your business.

1 ‘.
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LOCKWOOD  GIVE ‘EM THE FINGER
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LOCKWOOD | GIVE ‘EM THE FINGER

THE

LOCKWOOD KEYLESS RANGE

Don’t get locked out. Get Lockwood Keyless and you'll never have to worry about your keys again.
No more fumbling for them in the dark, no more leaving them under pot plants for your friendly
neighbourhood burglar to find - and no more strange looks when accidental lockouts do happen.
In fact, with Lockwood Keyless, you can give all that The Finger.

3.

.
o

1. 001 Keyless Digital Deadlatch 2. Keyless Digital Deadbolt 3. Nexion Keyless Entry Lockset 4. Code Handle 5. 530 Digital DX

Go keyless, go Lockwood.

To view our complete keyless range and

NEW TV commercial, visit thefinger.com.au
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LOCKWOOD RACING | THE END OF AN ERA

LOCKWOOD RACING
THE END OF AN ERA

Brad Jones Racing (BJR) can confirm that ASSA ABLOY will
conclude its naming rights sponsorship at the end of the
2014 V8 Supercar Championship season. ASSA ABLOY’s
Lockwood brand has been the primary sponsor of car 14
for three years; the most successful period of BJR’s V8
Supercar history. In this time the BJR Lockwood Racing
Commodore has won four V8 Supercar races, claimed
six pole positions and 19 podium finishes in the hands
of Fabian Coulthard. BJR would like to thank ASSA ABLOY
Australia for their support and the team will continue to
work hard to win more silverware before the end of

the season.

BJR Co-owner

The BJR and ASSA ABLOY partnership has been an exciting,
successful, relationship and it’s fantastic that we have had
the opportunity to introduce a new sponsor to the sport.
‘Lockwood Racing’ has grown to the point where it’s an
extremely successful and well recognised brand in V8
Supercars. I'd like to thank ASSA ABLOY Australia for their
faith and investment in BJR - we wish them all the best in
the future.

— Director of Marketing ASSA ABLOY Australia
- BJR has delivered outstanding results for our Australian
g flagship brand Lockwood, both on and off the track.
— We have been extremely proud to be part of BJR’s

success with our brand front and centre. Our three year
commitment to Lockwood Racing has exceeded our initial
objectives and needless to say we have had an amazing
three years in the sport. We will continue to follow BJR in
their endeavours to greater success.
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Get a handle on door hardware with ASSA ABLOY training sessions.

SSA ABLOY Australia have a range of training

programs for our customers and business partners.

Due to the extensive range of products available,
these training programs are targeted at specific segments
of the market.

The Retail Training Program (RTP) is designed for those
working in the retail environment, such as hardware and
speciality stores selling door hardware. The program covers
locks and hardware suited to residential applications and
includes techniques to identify customer needs. It focuses
strongly on selling skills for add on sales.

The Commercial Training Program (CTP) is an ideal
introductory to intermediate level training program for
anyone working with door hardware for the commercial
building environment. The program includes exercises
using product catalogues and important information
regarding standards, regulations and building codes.

Victoria (235 Huntingdale Road, Oakleigh)

Apr 15
cTP Feb 18 160 Jul 15 Oct 13t
RTP Mar 24t Jun 37 Oct 21+
Bunnings RTP Feb25t™ Apr22m Jun 24 Aug 19" Oct 7t

New South Wales (Unit 60, 7-9 Percy Street, Auburn)

cTP Mar 3 Aug 26™
RTP Jul 8
Bunnings RTP Mar 12 May 6% Aug 6% Oct 14

Queensland (Unit 5, 37 Brandl Street, Eight Mile Plains)

CTP (2 day course) Mar 11t Jul 15t Sep 22
RTP May 13t
Bunnings RTP Mar 4+ Apr22M(GC)  Jun 24t Aug 19" (SC)  Oct 14*

South Australia (450 South Road, Marleston)

CTP Mar 31 Aug 12
RTP May 20t
Bunnings RTP Mar 25t Jun 17t Sep 9

Western Australia (Unit 1, 348 Victoria Road, Malaga)

CTP Mar 11 Sep 16t

RTP Jun 8

Bunnings RTP Mar 18 May 6™ Jul 2274 Sep 231
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ASSA ABLOY | NATIONAL LOCKSMITHS DAY

2014 NATIONAL LOCKSMITHS DAY

ASSAABLOY.COM.AU

ASSA ABLOY Australia would like to thank

those who were involved in making National
Locksmiths Day the success that it was. Feedback
on the event has been overwhelming, with its
accomplishment being a direct result of the
invaluable support of all our customers who
registered to be a part of this celebration and
the staff that were involved on the day.

National Locksmiths Day is an annual event that
celebrates the accomplishments of Australia’s
locksmiths. With an overwhelming number of
registrations we unfortunately were not able

to physically visit each customer. National

Locksmiths Day BBQ starter kits were distributed
to those who we could not get to, in order for
them to prepare for their very own celebration.
This year more than 800 Locksmiths and
apprentices attended over 100 BBQs nationally.

As there was no official winner to the crack

the code competition each participant who
attempted to guess the code on the day had
their details put into a draw from which a
winner was randomly selected. Congratulations
to Mykel Watson from Coffs City Locksmiths.

Once again, thank you to all who were involved.
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Elevation Window
Control System

Ultimate Control is only a Touch Away!

Scan to view a video
demonstration of
the Elevation.

Lockwood’s new Elevation is an easy way to control the opening
and closing of windows through a simple touch screen.

The Elevation Window Control System can be configured to
reflect the unique layout of any home and is the perfect solution
for hard-to-reach windows and wide windows.

Ultimate control is only one touch away with the option to close
all windows at once when leaving the house or locking up for the night.

Talk to your local ASSA ABLOY Sales Representative today about
installing Lockwood’s Elevation Window Control System in your
new home!

www.lockweb.com.au/elevation



ASSA ABLOY, the global leader
in door opening solutions.
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ASSA ABLOY

ASSA ABLOY is the global leader
in door opening solutions,
dedicated to satisfying end-user
needs for security, safety and
convenience.

ASSA ABLOY Australia Pty Ltd
235 Huntingdale Road
Oakleigh, Victoria, 3166
Australia

assaabloy.com.au

Abloy is one of the leading
manufacturers of locks, locking
systems and architectural
hardware and the world’s leading
developer of products in the field
of electromechanical locking
technology.

abloy.com.au

Lockwood is the leading brand
in the Australian locking industry.
With an established reputation
for high quality products for
residential housing, commercial
building and industrial
application markets.

lockweb.com.au

Whitco

Yale

Whitco is one of Australia’s most
trusted brands, Whitco has a
proud heritage in protecting
Australian homes, offering quality
hardware for residential doors
and windows at affordable prices.

whitco.com.au

Yale is the brand behind locks

of every design and function in
over 125 countries. As one of

the oldest international brands,
today’s Yale is among the best-
known and most respected names
in the lock industry, with millions
of Yale locks in use worldwide.

yalelock.com.au
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